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Background 
 
Holding events, conferences and meetings at our country’s numerously distinct 
and world renowned institutions of higher learning is a proven business success. 
The infrastructure of colleges and universities can be uniquely situated to pro-
mote aspects of sustainability as well. This document is arranged to help both 
campus planners and their clients to advance sustainability on their campuses. 
 
Contact Information: Guide developed by Scott D. Doyle, AICP of Cornell Uni-
versity—please contact directly with any questions, edits, additions or comments 
at sdd27@cornell.edu or 607-255-3022. 
 
Acknowledgements: Ideas and guidance in developing this document were pro-
vided by the Cornell University Campus Life Green Team, Yale University Confer-
ence Services, Colorado State University and the Convention Industry Council. 



 

 

Education 
It is important to see meetings on campus as an opportunity to advance 
the learning initiatives of your institution. Additionally this is a chance 
to promote positive things your college or university is involved with – 
perhaps your institu-
tion is increasing the 
energy efficiency of 
its buildings – let peo-
ple know who may 
want to continue do-
ing business with an 
operation advancing 
these efforts or maybe a program participant may like such efforts and 
consider enrolling at your school. Does your institution: 

• Think about ways to creatively promote existing campus sustainability efforts? 

• Work with students who can succinctly express issues of conservation on campus? 

• See their conference/event operation as an extension of the educational missions of the 
school? Does management and administration support these efforts? 

• Publicize conservation measures currently utilizing? 

• Look for creative ways to get the message out? 

Contracting Conservation 
 
Promoting activities occurring on campus by lacing language into con-
tract and confirmations… 
 
Conservation: Cornell is committed to advancing campus environmental 
sustainability in its educational activities and events including yours. 
Please add to Cornell’s efforts by helping your group reduce energy and 
resource use. For more information on Cornell Sustainable Campus visit 
http://www.sustainablecampus.cornell.edu/. 



 

 

Transportation 
Colleges and universities generally benefit from having decent 
transportation systems that support institutional business. Think 
about how these existing systems can incorporate into conference 
operations can be advantageous for participants. Among other 
things it can allow them easy opportunities to get around campus 
and interact with the local culture. Does your institution: 

• Have an existing mass transit 
option? 

• Facilitate car pool-
ing/ride sharing? 

• Provide group bus passes to 
interested parties? 

• Promote a “park and stay” pol-
icy where program partici-
pants drive to campus and 
walk or utilize existing bus net-
works to travel throughout 
campus? 

• Promote bike use on campus? 

• Can you connect visitors with a local bike shop that may offer bike rentals? 

• Provide maps of walking routes throughout campus for program participants? 

• Use housing in areas where they can access local transportation providers? 

• Make available maps upon request of local recreation opportunities? 

• Use local fuel-efficient transportation options that can be promoted? 

• Use mass transit options featuring alternative fuel sources like biodiesel, natural 
gas and others as well as hybrid technologies be utilized? 

• Provide a carbon-offset program for individuals traveling to campus? 

  - visit http://en.wikipedia.org/wiki/Carbon_offset for more information 

• Minimize carbon intensive travel on campus? 

 

Carbon offsetting 
 
Adding a carbon offset option to attendee paid regis-
trations… 
 
Try to calculate or estimate the amount of carbon emis-
sions produced by the individuals traveling to your 
campus event. A cross country flight (6,000 miles emits 
approximately 1 ton of carbon per person) whereas the 
average car emits 2 tons of carbon over its lifetime. 
Companies such as CarbonFund.org will offset carbon 
emissions by investing in alternative energy sources, 
coordinating tree plantings, and other activities. They 
will do these activities for $5.50 per ton of carbon off-
set. 



 

 

Resource Use 
College and university campuses are one of the largest consumers of 
energy in the country. Much of this energy use is generated out of the 
research arms of campus, behind this use, housing and dining opera-
tions. Combine these facilities with resource heavy conference use – 
this makes for a very energy intense industry. Does your institution: 
 

• Combine conference and facilities operations to strategically use buildings (closing 
some not in use). 

• Use energy efficient compact fluorescent light (CFLs) bulbs, low flow shower heads and 
other energy saving measures? 

  - CFLs use just 20% of the energy of standard incandescent bulbs 

• Offer a linen reuse program? 

• Encourage visitors to turn off 
lights when not in use and limit 
shower time? 

• Communicate any environmental 
missions of the university to visi-
tors? 

• Encourage the rental and use of Energy Star appliances when at all possible? 

• Have clearly advertised recycling requirements? And places for participants to recycle? 

• Have LEED certified buildings to center events around and promote the use of? 

• Offer energy challenges to clients? 

• Keep handouts at a minimum? 

• Choose post-consumer recycled paper with sustainable inks? 

• Provide local information in links online or through confirmation emails to avoid hand-
outs and minimize folders at check-in? 

• Have recycling clearly available? Is it clear what should be recycled and what should 
not? 

Creative Partnerships 
 
Terracycle, Inc. is a company that reuses a specific type of 
20oz water/soda bottle for its plant food made from worm 
castings. In 2006, Cornell changed its water supplier for its 
annual spring Slope Day in order to allow for Terracycle’s 
reuse of some bottles. This resulted in the reuse of ap-
proximately 17,000 20 oz. water bottles. 
 



 

 

Food Service 
Some of the greatest opportunities for sustainability in action in campus 
conferences in events occur around food. What and how participants 
eat – can have a substantial impact on the group’s resource use. Does 
your institution: 

• Allow for clients to choose local, seasonal and or organic food options? 

• Serve vegetarian and environmentally friendly fish options? 

• Offer fair trade, shade grown coffee, tea, chocolate and cocoa where possible? 

• Have options for non-disposable catering options? 

• Donate unused foods from 
catered events? 

• Compost whenever and 
wherever possible? Adver-
tise the fact that composting 
is active? 

• Use and advertise the use of 
biodegradable products? 

• Support local farmers? Ad-
vertise local agricultural op-
tions? 

• Consider providing reusable mugs and other products attendees can use repeatedly to 
reduce resource use while also promoting the institution/conference/program? 

• Examine the institution’s food purchasing practices? 

• Use reusable cutlery, linens and dishes? 

• Buy in bulk whenever possible so as to minimize individual packaging? 

• Have attendees sign up for meals individually so as to reduce unused meals? 

• Consider reducing portion size with caterers so as to reduce waste? 

• Allow for catered leftovers to be saved for later participant use? Have a contingency 
plan for leftovers? 

Ocean Friendly Seafood 
 
At a Fall 2006 Sustainability Summit, Yale University was called on 
to work with various University partners in using ecologically re-
spective seafood in its catering. They utilized the Blue Ocean Insti-
tutes’ Guide to Ocean Friendly Seafood – which scores all com-
monly available fish in terms of their abundance, habitat, Environ-
mental Protection Agency (EPA) advisories and more. 
 
From the list below what do you think is the best environmental 
choice? 

A. Alaska Salmon 
B. Albacore Tuna 
C. Orange Roughy 



 

 

Business Practice 
In working with clients both on and off campus model the type of re-
source responsible practices that you may envision for their group or 
event. Does your institution/office: 

 

• Offer paperless, online registration? Does the registration promote campus conserva-
tion? Allow for carbon-offsets when traveling to campus? 

• Create and distribute paperless contracts using Adobe PDF or other programs? Is a con-
servation clause laced into the contract language? 

• Conduct a billing process using as little 
paper as possible? 

• Show potential clients the “green fea-
tures” of campus? 

• Operate with heavy reliance on dispos-
able products? 

• Promote off-campus sustainability measures? 

• Advertise campus and office initiatives through easy to navigate websites? 

• Actively recycle and purchase products with minimal packaging? 

• Print double sided whenever printing is required? 

• Use signage that can be reused for other events? 

• Update mailing lists so as to minimize distributing information to dead leads? 

 

Meeting Space 
Spaces that campuses have available may be perfectly appropriate no 
matter what the season, or time of day. Others do not. Can groups shift 
their schedules to make for the best type of space with smallest envi-
ronmental impact? Does your institution: 
• Choose meeting space with natural light whenever possible? 

• Encourage responsible climate control use? 

Online Registration 
 
Several institutions are moving toward online regis-
trations for the convenience of their customers and 
business operations. Also consider this transition for 
the environmental benefits of reduced paper regis-
trations and faxes. 
 

Encouraging Campus Conservation 
 
In using campus meeting rooms or residence halls – 
make a policy of the smart use of this space 
(unplugging unused appliances, turning the lights off 
whenever not in use, making sure recycling bins are 
placed throughout the building). 
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